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How can corporate America effectively reach and
entice the growing flood of consumers participating
in online social networking environments?

This book by two of the leading experts in the field
presents cutting-edge academic research on virtual
social identity, explores consumer behavior in virtual
worlds, and offers important implications for marketers
interested in working in these environments. The
book also provides special insight into the largest and
fastest growing group of users—kids and teens. There
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is no better source for understanding the impact of Click here to purchase.
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