
MMMMM.E.Sharpe        www.mesharpe.com      TEL 800-541-6563 or 914-273-1800      FAX 914-273-2106

2011 • 424 pp. • Tables, figures, bibliographic references,
name index, subject index.

PB:  978-0-7656-2718-6   $49.95    *SCP Price: $34.96
HC:  978-0-7656-2717-9   $99.95    *SCP Price: $69.96

Sponsored by the Society for Consumer Psychology

NEW

SELECTED CONTENTS:

SCP Members:
Order Now and Save 30%

Click here to purchase.
Enter discount code SCP2011

and save 30%!

Leveraging Consumer
Psychology for Effective
Health Communications
The Obesity Challenge
Edited by Rajeev Batra, University of Michigan;
Punam Anand Keller, Dartmouth College;
Victor J. Strecher, University of Michigan

This timely book brings together some of the most
highly respected scholars and practitioners in the
consumer psychology and health communication
fields to analyze how the latest research can be
effectively applied to the critical public health
issue of obesity.

“A very important addition to the literature. The editors
should be commended for assembling such a lineup of
leading researchers from multiple disciplines, representing
varied perspectives.”                                        — Dogan Eroglu,
                          Associate Director for Communication Science,
                                Centers for Disease Control and Prevention

“Provides action oriented and feasible solutions with a focus
on obesity. The authors provide insights and research
findings that are particularly valuable at this time, given the
significant and meaningful changes facing all of us in the
healthcare world.”                                           — Bari A. Harlam,
                          Senior Vice President, Marketing CVS Caremark

“Brilliantly confronts the decision-making biases we face,
focusing on the power of social marketing to create
innovative, realistic solutions to improve public health.”
                                                                        — Jordan Goldberg,
                                                   Co-founder and CEO, stickK.com

Foreword, Brian Wansink
Introduction, Rajeev Batra, Punam A. Keller,

and Victor J. Strecher
Part I. Overviews
Part II. Research on Consumer Biases
Part III. Communication Strategy and Tactics
Part IV. Combating Obesity in Children and
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Part V. Environmental and Policy Perspectives
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2009 • 248 pp. • Tables, figures, references,
name index, subject index.

Paperback  2396-6     *SCP Price: $30.76

Natalie T. Wood
and Michael R. Solomon, Eds.

“There is no more
important issue confronting
scholars of consumer behavior than the
opportunities and pitfalls of the digital world.
...This volume brings a number of insightful
perspectives to this issue.”
            - Jeremy Bailenson, Director, Virtual
Human Interaction Lab, Stanford University2009 • 448 pp. • Tables, figures, references, name index,

subject index.

Hardcover  2357-7   *SCP Price: $66.46

Deborah J. MacInnis,
C. Whan Park, and
Joseph R. Priester, Eds.

Handbook of
Brand Relationships

“Chapter authors represent
the leading researchers in
consumer psychology and
branding, and they all offer fresh insights
about consumer-brand connections.”
     - Barbara Loken, University of Minnesota
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Cracking the Code
Leveraging Consumer
Psychology to
Drive Profitability

Steven S. Posavac, Ed.

“This book gleans pearls of

wisdom for marketing

practitioners from key cumulative findings of

academic research. It truly bridges the gap

between the academic research of consumer

psychologists and the applications of

marketing practitioners.”

     — C. W. Park, University of Southern California
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