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Brand relationships are critical because they can
enhance company profitability by lowering customer
acquisition and retention costs. This is the first serious
academic book to offer a psychological perspective on
the meaning of and basis for brand relationships, as well
as their effects.

The Handbook of Brand Relationships includes
chapters by well-known marketing and psychology
scholars on topics related to the meaning, significance,
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repaired, and leveraged through brand extensions.
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—XKevin Lane Keller, Dartmouth College and Joseph Priester

Part I. Fundamental Issues in Brand Relationships

Part I1. Goals/Needs/Motives Fostering Brand
Relationships

Part III. Brand Meaning and Meaning Makers

Part I'V. Psychological and Behavioral Effects of
Strong Brand Relationships

“An important read for those interested in the
topic of brand attachment. Chapter authors
represent the leading researchers in consumer
psychology and branding, and they all offer fresh
insights about consumer-brand connections.”

—Barbara Loken, University of Minnesota
Part V. Conclusions and Research Directions
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“Full insights from behavioral science and
social marketing, it demonstrates multiple ways
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without treating them like children or victims.”
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“There is no more
important issue confronting
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Human Interaction Lab, Stanford University
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