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Cracking the Code
Leveraging Consumer Psychology
to Drive Profitability
Edited by Steven S. Posavac, Vanderbilt University

Filled with solid, actionable information and advice,
this unique handbook focuses on how knowledge of
the principles of consumer psychology can be used
to improve managerial decision making and
organizational performance.

The contributing authors offer a set of managerial
rules for action that have been distilled from reviews
of a wide range of expert research. The book contains
systematic, prescriptive managerial advice based
on state-of-the-art knowledge regarding how
consumers think and choose.

The chapters cover fundamental topics, such as
new product management, marketing mix strategy,
marketing communications and advertising, social
media, and experiential marketing.

"This book gleans pearls of wisdom for marketing
practitioners from key cumulative findings of academic
research. It truly bridges the gap between the academic
research of consumer psychologists and the
applications of marketing practitioners."
                     — C. W. Park, University of Southern California

"Consumer psychology has a lot to offer to managerial
decision making, but consumer researchers are often not
interested in applying their theories and findings to the
solution of actual business problems and managers frequently
call into question the relevance of academic research. The
original chapters in this volume are a most welcome addition
to the literature on how to facilitate the transfer of consumer
research to managerial practice."
        —  Hans Baumgartner, The Pennsylvania State University

Introduction: Cracking the Code
1. Bridging Theory and Practice: A Conceptual Model of Relevant Research
2. Optimal Marketing for Really New Products: Using a Consumer

Perspective to Improve Communications
3. Consumer Tunnel Vision and Implications for Managing

the Marketing Mix
4. How To Target Diverse Customers: An Advertising Typology

and Prescriptions from Social Psychology
5. Where to Draw the Line? Managerial Implications of

Behavioral Research on Deceptive Advertising
6. Verbal and Visual Information Interaction in Print Advertisements
7. Comparative Advertising Research: A Review and Research Agenda
8. Brand Experience: Managerial Applications of a New Consumer

Psychology Concept
9. Success Stories: How Marketing Managers Can Leverage the

Psychology of Narratives
10. The Consumer-Generated Product Review:

Its Effect on Consumers and Marketers
11. Improving the Predictive Power of Consumer Research

by Measuring Naturally Occurring Judgments
12. Negativity and Customer Satisfaction: Its Managerial Implications
13. Nonconscious Processes in Consumer Behavior: A Review of

Prior Literature and Implications for Marketing

14. Marketing Insights from a Model of Action and Empirical Findings
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Virtual Social
Identity and
Consumer Behavior

2009 • 248 pp. • Tables, figures, references,
name index, subject index.

Paperback  2396-6     *SCP Price: $30.76

Natalie T. Wood
and Michael R. Solomon, Eds.

“There is no more
important issue confronting
scholars of consumer behavior than the
opportunities and pitfalls of the digital world.
...This volume brings a number of insightful
perspectives to this issue.”
            - Jeremy Bailenson, Director, Virtual
Human Interaction Lab, Stanford University2009 • 448 pp. • Tables, figures, references, name index,

subject index.

Hardcover  2357-7   *SCP Price: $66.46

Deborah J. MacInnis,
C. Whan Park, and
Joseph R. Priester, Eds.

Handbook of
Brand Relationships

“Chapter authors represent
the leading researchers in
consumer psychology and
branding, and they all offer fresh insights
about consumer-brand connections.”
     - Barbara Loken, University of Minnesota

Leveraging
Consumer
Psychology for
Effective Health
Communications
The Obesity Challenge
Rajeev Batra ,
Punam Anand Keller, and
Victor J. Strecher, Eds.

“Full insights from behavioral science and

social marketing, it demonstrates multiple ways

we can help people develop a healthy lifestyle

without treating them like children or victims.”

                                          - Bill Smith, Editor,
                           Social Marketing Quarterly

2011 • 424 pp. • Tables, figures, bibliographic references,
name index, subject index.

Paperback  2718-6   *SCP Price: $34.96
Hardcover  2717-9  *SCP Price: $69.96

Click here to purchase.
Enter discount code SCP2011
and save 30%!
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